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Cover image: Radio-Canada journalist Rosalie Sinclair reports from Parliament

CBC journalist Kwabena Oduro interviews Canadian sprint i
canoeist Riley Melanson at the Olympic Games Paris 2024. | ! Published September 2025
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MESSAGE FROM THE
PRESIDENT AND CEO

Service to the public

CBC/Radio-Canada is Canada’s national public broadcaster,
present in over 100 communities across Canada and operating
seven international bureaus around the world. Its mandate is to
celebrate Canadian culture and support democratic life through
a wide range of content that informs, enlightens and entertains.

This guide contains important information about the national
public broadcaster, as well as key contacts at CBC/Radio-Canada
that may be useful in responding to constituent inquiries. I hope
you will find it helpful.

This introduction to CBC/Radio-Canada describes our mandate,
legal obligations and responsibilities, and governance. It
provides details about our services, audience reach, investment
in Canadian content, parliamentary bureau, and provincial and
territorial presence.

Whether you are a senator, a new MP or have been recently
re-elected, I hope that this guide is useful in demonstrating
what CBC/Radio-Canada is doing in your community and across
the country.

I look forward to discussing our future with you.

Marie-Philippe Bouchard
President and CEO
CBC/Radio-Canada




10 THINGS TO KNOW ABOUT YOUR | WHO WE ARE
PUBLIC BROADCASTER

CBC/Radio-Canada is Canada’s national public broadcaster with a mandate to celebrate
Canadian culture and support democratic life through a wide range of content that
1. CBC/Radio-Canada is the most trusted major Canadian news network’ informs, enlightens and entertains. As a federal Crown corporation, its mandate and
independence are set out in the Broadcasting Act.’

2. 2,3 of Canadians use a CBC/Radio-Canada service every month?

3. 21 million people visit CBC/Radio-Canada digital platforms every month? CBC/Radio-Canada’s independence is essential to its existence. Canadians must have confidence

that it serves them, not a particular government or interest. Protected in law and recognized by the
courts, this independence is what distinguishes public broadcasting, which serves citizens, from state
broadcasting, which is a political tool for social control.

4. $32 the cost per Canadian per year for all of CBC/Radio-Canada’s services, 2.5 times less
than the average per capita funding of its peers*

5. 3,500"‘ newsroom staff at 24 TV stations, 88 radio stations, 65 newsgathering bureaus and

. , CBC/Radio-Canada is always evolving. At its founding The public broadcaster is an arms-length, independent
ONe digital-only station . ) . o . L . .
in 1936, it operated only radio networks; today, it is a Crown corporation within the portfolio of the Minister
multiplatform public service media company. Its news, of Canadian Identity and Culture. CBC/Radio-Canada is
6. 2 independent ombuds ensure the highest journalistic standards: CBC/Radio-Canada is the only Canadian information, entertainment and sports programming are accountable to Canadians through Parliament.
media organization with independent ombudsmen available on many platforms: websites, streaming services,

television and radio.

7. 7foreign bureaus: New York, Washington, Paris, London, Istanbul, Mumbai and Taipei

s. #1 morning radio shows in 18 out of 23 markets across the country®

9. 200"' communities visited as part of Collab, our partnership with public libraries 7 See Sec. 35 of the Broadcasting Act, which notes “the freedom of expression and the journalistic, creative and programming independence enjoyed
by the Corporation...”

10. $3.2B: gross domestic product (GDP) generated by CBC/Radio-Canada across the country every year®

* Pollara, Trust in Media: How Canadians feel about news outlets, July 2024.

2 CBC/Radio-Canada, Mandate and Vision Perception Survey, 2023-2024, October 2024.

5 Comscore Media Metrix® Multi-Platform, total audience (desktop 2+, mobile 18+), average of monthly unique visitors, April 2024 to September
2024, Canada. Unduplicated reach of CBC/Radio-Canada digital platforms.

4 See "Public funding of national public service media, per capita, 2022" graph on page 11 for more information and source data.

> Numeris fall 2024 radio diary survey (November 6, 2023, to November 3, 2024), 12+ and Numeris Radio PPM, 2+.

5 Nordicity, “The Economic Value of CBC/Radio-Canada,” July 2025. Commissioned by CBC/Radio-Canada.




ACCOUNTABLE
TO CANADIANS

CBC/Radio-Canada is funded by the public
to serve the public.

The public broadcaster provides news and information
independent of political or business interests, and without
interference from CBC/Radio-Canada’s Senior Executive
Team. Journalists are guided by the principles and ethical
standards set out publicly in the Corporation’s Journalistic
Standards and Practices (JSP). The news divisions are
independent in their editorial decisions. Unlike many
other media, CBC/Radio-Canada does not endorse political
parties during elections.

Canadians can take any concerns about CBC/Radio-Canada
journalism to the two independent ombudsmen who
investigate complaints from the public to ensure that

its journalism meets the standards of accuracy, fairness,
balance, impartiality and integrity as expressed in the JSP.

CBC/Radio-Canada’s President and CEO is a Governor in
Council appointee who serves on “good behaviour” rather

than “at pleasure,” which ensures independence as they
cannot be removed without cause. The President and the
12-person Board of Directors are appointed by the federal
cabinet based on the recommendations of an independent
advisory panel. The Board oversees the activities and
decisions of the Corporation.®

CBC/Radio-Canada provides information about its
operations through its annual public meeting, annual

and quarterly reports, responses to access to information
requests, and other reporting activities to the government,
the public and the Auditor General of Canada.

As a broadcaster, CBC/Radio-Canada is regulated by the
Canadian Radio-television and Telecommunications
Commission (CRTC), an independent regulatory agency and
quasi-judicial tribunal, which determines conditions for the
Corporation’s broadcast licences.

Board of Directors

8 See Government of Canada, Independent Advisory Committee for
Appointments to the CBC/Radio-Canada Board of Directors.

Radio-Canada Ombudsman

President and CEO

CBC Ombudsman

French Services

(Radio-Canada)

Services Services

(Revenue)

People & m @ Technology & Corporate English Services
Culture Infrastructure Development ((3:10))]
Media Entertainment, m
Solutions Factual & Sports

Digital Media

Strategy & Solutions
Product (Revenue)

| OUR MANDATE

CBC/Radio-Canada's mandate is enshrined in law in the Broadcasting Act.

The Act mandates that we “provide a wide range of programming that informs, enlightens and entertains.” It also
specifies that the Corporation’s programming should:

e be predominantly and distinctively Canadian,
« reflect Canada and its regions to national and regional audiences, while serving the special needs of those regions,
« actively contribute to the flow and exchange of cultural expression,

« bein English and in French, reflecting the different needs and circumstances of each official language community,
including the specific needs and interests of official language minority communities,

« strive to be of equivalent quality in English and in French,
« contribute to shared national consciousness and identity,

+ be made available throughout Canada by the most appropriate and efficient means and as resources become
available for the purpose, and

« reflect the multicultural and multiracial nature of Canada.’

CBC/Radio-Canada continues to adapt to the needs of Canadians. Most recently, in 2022, the CRTC introduced additional
requirements for the public broadcaster to represent certain groups in its programming, including Indigenous Peoples,
racialized people and people with disabilities.

Since 2023, the Official Languages Act has highlighted CBC/Radio-Canada’s important role in promoting French, by
“contribut[ing] through its activities to enhancing the vitality of the English and French linguistic minority communities
and to the protection and promotion of both official languages.”

9 Government of Canada, Broadcasting Act, sections 3(1)(m)(i-viii).
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| TRUSTED BY CANADIANS

Public opinion research consistently shows that Canadians have confidence in their
public broadcaster.

Three-quarters (75%) of Canadians say CBC/Radio-Canada is a trusted source of information.'® In 2024, a Leger poll
found that CBC/Radio-Canada was the most admired media company in Canada.?

A 2024 Pollara poll compared trust in various media organizations. Among both anglophones and francophones,
CBC/Radio-Canada was the most trusted.?

Trust in English-language media among Canadians

67%

67%

of Canadians consider
CBC to be trustworthy

=

0 CBC/Radio-Canada, Mandate and Vision Perception Survey, spring 2025, March/April 2025.
1 Leger, Reputation: 2024 Edition.
2 Pollara, Trust in Media: How Canadians feel about news outlets, July 2024

-

-

Trust in French-language media among Canadians

80% — 1T8%

60%
40%
of Canadians consider
Radio-Canada to
be trustworthy

20%

0
Radio-Canada TVA La Presse Le Journal
de Montréal

81% of Canadians believe it is important for Canada to 76% say CBC/Radio-Canada’s news and information

have a national public broadcaster like CBC/Radio-Canada programming helps them understand what's going on in

other parts of Canada

79% believe CBC/Radio-Canada is informative
73% say CBC/Radio-Canada content contributes to a
shared sense of identity among Canadians

78% believe CBC/Radio-Canada supports the creation of
original Canadian content

T1% believe CBC/Radio-Canada is a central part of what
makes us Canadian

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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| OUR FUNDING

CBC/Radio-Canada operates on a

$1.9B budget. It receives most of its
funding from Canadians through an
annual parliamentary appropriation. It
supplements this funding with earned
revenues to better deliver on its promise
to Canadians. These commercial
revenues accounted for 29% of its
sources of funds in 2025.

Over time, the parliamentary
appropriation for CBC/Radio-Canada

has declined in real (inflation-adjusted)
dollars, while the cost of delivering
services to Canadians has increased,
particularly given the necessity of
offering new digital platforms. As for all
broadcasters, commercial revenues have
also declined for CBC/Radio-Canada over
the past 15 years.

Revenue and other sources of funds,
2025 (million dollars)

1,407.4

Parliamentary
appropriation

343.9

Advertising revenue

125.4

Subscriber fees

119.4

Financing and
other income

CBC/Radio-Canada parliamentary appropriation,

real dollars, 1991-2023

110
100

90

Tens of millions

80

70

60

1991 1993 1995 1997 1999 2001

2003 2005 2007 2009 2011 2013 2015 2017 2019 2021 2023

Source: Nordicity, September 2024. Estimates based on data from Statistics Canada, Public Accounts of Canada and CBC/Radio-Canada. 2002 = 100.
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Public funding of national public service media,
per capita, 2022

200 191

150

100

Canadian dollars (2022)

50

Source: Nordicity, “International Comparison of Public Funding for Public Service Broadcasting 2022," September 2024. Excludes any revenue from
commercial sources, and excludes provincial educational broadcasters.

Today, CBC/Radio-Canada’s full range of programs and services represent an annual cost of
$32 per Canadian.

This amount is about 2.5 times less than the average of similar public broadcasters. Three countries — Switzerland,
Germany and the United Kingdom — invest more than three times Canada’s level of funding as a total share of
government expenditures.
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| WHERE WE ARE

CBC/Radio-Canada
operates in over
100 communities
across Canada.

It employs about 8,300 people,
including 7,300 full-time employees,
from coast to coast to coast. In
addition to English and French, it
provides news and information in eight
Indigenous languages.

CBC/Radio-Canada
foreign bureaus

Q@ New York
Q@ Washington
Q Paris

Q London

Q Istanbul

Q Mumbai

Q Taipei

@ Radio and television A Digital-only station

€ Radio ® Newsgathering bureaus
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| OUR SERVICES

CBC/Radio-Canada is Canada’s leading news, cultural and media organization. No other
organization has as great an impact on both Canada’s news and information sector and
its creative community.

CBC/Radio-Canada at a glance

. 7 national TV channels: CBC Television, ICI TELE, CBC News Network, ICI RDI,
7 v Documentary Channel, ICI ARTV and ICI EXPLORA.

.z,@ 4 national radio networks: cBC Radio One, ICI PREMIERE, CBC Music and
— ICI MUSIQUE. 87 radio stations, including in all 13 provincial and territorial capitals.

.-B Extensive digital and multiplatform services, including cbc.ca and

] ici.radio-canada.ca, video streaming services CBC Gem and ICI TOU.TV, audio streaming
services CBC Listen and Radio-Canada OHdio, CBC Kids and MAJ, and CBC Sports and
Radio-Canada Sports.

CBC/Radio-Canada maintains one of the largest over-the-air broadcasting networks in the world with more than 750
transmitters reaching 99% of Canadians. This strategic asset is critical to ensuring communication during emergencies.
About 150,000 Canadians live in regions where CBC/Radio-Canada is the only accessible radio signal.

Every month, 22.8 million Canadians (68%) use at least one CBC/Radio-Canada service.'®

13 Canadians aged 18+. CBC/Radio-Canada, Mandate and Vision Perception Survey, spring 2025, March/April 2025

D 14
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Other services

CBC Radio One and ICI PREMIERE

National, 24-hour, commercial-free radio news and
information networks.

CBC Music and ICI MUSIQUE

Music radio prioritizing Canadian artists.

Local radio

Local news, information and cultural programming offered
across the country.

Screens

CBC Television and ICI TELE

CBC/Radio-Canada’s primary TV channels available to
nearly 70% of Canadians.

Digital TV

18 free ad-supported CBC television (FAST) channels,
including CBC News Explore and 16 local news channels,
and 18 local Radio-Canada digital newscasts, as well as
three commercial-free kids' streaming channels.

CBC Kids and Zone Jeunesse

Information, games, videos, activities and more specifically
made for kids and their families.

Mauril and Curio

Educational resources to help Canadians learn French
and English, and to provide teachers with digital content
and guides for K-12 and post-secondary education.

CBC North

Launched in 1958, CBC's northern service offers the
diverse communities across the North award-winning
radio and television services in English, French and
eight Indigenous languages: Déne Sytiné, Dene Kad3,
Dene Zhatié, Eastern Cree, Dinjii Zhu' Ginjik, Inuktitut,
Inuvialuktun and Ttcho. cbe.ca/north

CBC Indigenous and Espaces Autochtones

Journalist units providing in-depth coverage of Indigenous
news, stories and perspectives from across the country.
CBC Indigenous is based in Winnipeg, with reporters
nationwide, while Radio-Canada’s Espaces Autochtones

is based in Montreal. cbe.ca/news/indigenous,
ici.radio-canada.ca/espaces-autochtones

Emergency services

Communicating emergency information to Canadians,
including in rural and remote areas, is an essential
CBC/Radio-Canada service. CBC/Radio-Canada’s national
presence means it can deploy quickly and provide critical
information across all of its platforms. CBC Lite is a
low-bandwidth, low-energy news service that is particularly
useful in areas with poor internet service. cbe.callite

Radio Canada International

Radio Canada International is a web-based international
service offering Canadian news and information in
seven languages: English, French, Spanish, Chinese,
Arabic, Punjabi and Tagalog. This international service

is a requirement of the Broadcasting Act, and projects
Canadian perspectives and values around the world.

radio-canada.ca/rci/en
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SERVING CANADIANS:
THE NUMBERS

CBC/Radio-Canada brings Canadians together like no other media organization. 607% of anglophones visit cbc.ca every month?
CBC/Radio-Canada digital platforms alone attract 21 million visitors every month.t4

65% of francophones visit Radio-Canada’s websites every month2!

Content is accessible on every platform Canadians choose to use. Radio programs are available to download as podcasts;
TV programs are watched on YouTube. As one example, 1.3 million Canadians watch The National every day, across

multiple platforms — 679,000 on linear TV, 509,000 on YouTube, and 82,000 on digital platforms and CBC's FAST Listening
channel, CBC News Explore.

4.3 million Canadians tune in to CBC Radio One every week, and 1.8 million to ICI PREMIERE?2

‘3 Two-thirds of Canadians watch, read, listen to or stream 1.8 million Canadians tune in to CBC Music every week, and 1.1 million to ICI MUSIQUE?
wr CBC/Radio-Canada content each month."

25% of all Canadian podcast listeners listen to at least one CBC/Radio-Canada production?*

CBC podcasts are downloaded 10 million times every month2s

Watching and streaming

The B most popular Canadian podcasts in English are produced by CBC?¢
33% of anglophones watch CBC television programs each week!®

Radio-Canada OHdio averages nearly 11 million streams monthly?’
69% of francophones watch Radio-Canada television programs each week!’

20 Comscore Media Metrix® Multi-Platform, total audience (desktop 2+, mobile 18+), average of monthly reach, September 2023-August

2024, Canada.

2t Thid.

22 Numeris Radio PPM, 2+, Total Canada, September 1, 2023-August 31, 2024, 2 a.m.-2 a.m. Custom analysis.

25 Numeris Radio PPM, 2+, Total Canada, September 1, 2023-August 31, 2024, 2 a.m.-2 a.m. Custom analysis.

24 Media Technology Monitor 18+, 2023-2024.

25 Triton, average monthly downloads, September 2023-August 2024.

26 Triton Digital, 2024 Canadian Podcast Report, p. 17

27 Media Technology Monitor (MTM), fall 2023; Comscore, total audience (desktop 2+, mobile 18+), monthly unique visitors, September 2024; Adobe,
fall 2020 to fall 2024.

6 of the 10 most popular TV programs among francophones are Radio-Canada programs?®

10 of the 20 most popular English-language Canadian shows are CBC programs*®

4 Comscore Media Metrix® Multi-Platform, total audience (desktop 2+, mobile 18+), average of monthly unique visitors, April 2024 to September
2024, Canada. Unduplicated reach of CBC/Radio-Canada digital platforms.

15 CBC/Radio-Canada, Mandate and Vision Perception Survey, 2023-2024, October 2024.

6 Numeris TV PPM, 2+, Canada minus Quebec Franco, September 1, 2023-August 31, 2024. CBC stations (CBC TV, CBC News Network,

Documentary Channel).

7 Numeris TV PPM, 2+, Quebec Franco, September 1, 2023-August 31, 2024. Radio-Canada stations (ICI TELE, ICI RDI, ICI EXPLORA, ICI ARTV).

& Numeris TV PPM, 2+, Quebec Franco, September 9-December 8, 2024, AMA. A regular program has three or more broadcasts.

% Numeris TV PPM, 2+, Total Canada, September 16-December 1, 2024, Total TV English Stations, AMA. Three or more airings excluding News/Sports
and Specials.
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AN ENGINE OF
CANADIAN CULTURE

CBC/Radio-Canada was created to counter the influence of U.S. radio networks and
promote Canadian culture and identity. Today, it is the largest commissioner of
original Canadian content, playing an indispensable role in the creation, promotion,
distribution, preservation and accessibility of Canada’s creative work.

CBC/Radio-Canada’s investment nurtures and reinforces cultural identity, and also propels economic growth. Every year,
the public broadcaster supports $770 million in Canadian independent television production, stimulating economies in
communities where productions are filmed and produced, developing Canadian intellectual property and creating about
8,700 full-time jobs.?®

As one example, the TV series Heartland generates $38M in economic impact and 264 full-time jobs in Alberta, as well as
$16.5M and 204 full-time jobs in the rest of Canada.?®

‘Q Each dollar invested in the public broadcaster generates $1.72 for

the Canadian economy.*°

Filmand TV

Music

Sports

CBC Music and ICI MUSIQUE are launch pads for Canadian
musicians that may not otherwise receive radio airtime.
Every year, CBC/Radio-Canada broadcasts 13,000+ hours of
music on radio, including music from Indigenous, Acadian
and other underrepresented artists. Its partnerships and
events include the Juno Awards, the Polaris Music Prize
and the ADISQ.

Radio and podcasts

Every year, CBC/Radio-Canada invests more than $400M in independent production across Canada, and broadcasts
45,000 hours of Canadian TV content. From 2018 to 2022, it spent more on Canadian dramas and comedies than the rest
of the broadcasting sector combined.*! The public broadcaster partners with the Canada Media Fund, Telefilm Canada, the
National Film Board, the Indigenous Screen Office, the Toronto International Film Festival and other cultural institutions
to cultivate Canadian talent.

26 Nordicity, “The Economic Value of CBC/Radio-Canada,” July 2025. Commissioned by CBC/Radio-Canada.

22 MNP, “Case Study — Economic Impacts of Heartland.” Prepared for the Canadian Media Producers Association, October 2017.
30 Nordicity, “The Economic Value of CBC/Radio-Canada,” July 2025. Commissioned by CBC/Radio-Canada.

31 Data from CRTC Programming Category 7 (drama and comedy).
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CBC/Radio-Canada is a significant force in Canada'’s
audio landscape. Every year, it broadcasts 95,000

hours of local news and other programming on

radio, and more than 48,000 hours of podcast

and other audio content are available on its digital
platforms. Its morning radio shows are the most
listened-to in 18 out of 23 markets in the country,3?

and its podcasts dominate the Canadian podcast charts.

Literature

CBC/Radio-Canada offers unmatched coverage of
Canadian athletes from every region of the country. This
year-round, gender-balanced coverage increases interest
and participation in amateur sports, including Para sport.
The public broadcaster gives hundreds of elite athletes
and sports organizations greater profile and sponsorships
as it tracks their success through to the Olympics

and Paralympics. When Canadians gather to cheer on
their Olympic athletes, many of these athletes, already
household names, inspire new generations of Canadians.

Kids

CBC/Radio-Canada promotes and celebrates Canadian
authors. CBC Literary Prizes and the Prix de la création
Radio-Canada provide critical recognition and support
for emerging Canadian writers. CBC's Canada Reads and
Radio-Canada’s Combat national des livres generate buzz
around great Canadian stories, which go on to become
bestsellers. CBC/Radio-Canada partners with the Canada
Council for the Arts, the Giller Prize and other literary
institutions to increase awareness of Canadian literature.

32 Numeris fall 2024 radio diary survey (November 6, 2023, to
November 3, 2024), 12+ and Numeris Radio PPM, 2+

CBC/Radio-Canada is a national leader in kids'
programming, offering 2,000 hours of children's and
youth programming every year. Its award-winning long
and short-form content, offered on television, streaming
platforms and online, promotes social and emotional
development, as well as citizenship. CBC Kids and
Radio-Canada’s Zone Jeunesse champion Canadian
creators and contribute to the wider ecosystem of
children’s media in Canada. CBC Kids News and MAJ
offer news for kids by kids, and teach media literacy skills,
including how to identify misinformation.

19 ;e



CBC/Radio-Canada is the home of Canadian culture

Monday Tuesday

CBC

Wednesday

Thursday

7:00

7:30

8:00

Coronation Street

Family Feud Canada

This Hour Has 22 Minutes
Murdoch Mysteries
Son of a Critch

North of North / Small Achievable
Goals
Saint-Pierre

Halifax Comedy Fest

Wild Cards

Allegiance

The National

Canada's Ultimate

Dragons' Den / Double the

Challenge Eoney

The Nature of Things

Friday Saturday Sunday
The Great British
Coronation Street Baking Show

Marketplace

About That with Andrew Chang /

Stuff the British Stole Travel Man: 48 Hours In...

Hockey Night in Canada

The Fifth Estate SkyMed

The National

7:00 Cgildre:h!?uin
Kitchen Highway M Sullivan's
" Nightmares " " " Thru Hell Crossing
g " The Big Bang The Big Bang Theory / The Big Bang Theory / Georgie & " The Big Bang
7:30 The Big Bang Theory Theory Sifting Gears Mandy's First Marriage WO RN e Theory
1L Georgie &
8:00 S Mandy's First
Extracted Will Trent LlariacE Shark Tank Tracker
8:30 The Masked Singer Next Level Chef
The Voice Movies
9:00 The Big Bang
jlheory Celebrity
Rescue: HI-Surf High Potential / The Rookie Doctor Odyssey Suits LA
Jeopardy!
9:30
Fear Thy Neighbor
10:00 Night Court
The Rookie The Amazing Race Grey's Anatomy Battle of the Generations The $100,000 Pyramid
10:30 St. Denis
: Medical
Globsb
7:00 The Goldbergs The Goldbergs The Goldbergs The Goldbergs The Goldbergs
EEL U Border Securit
EirEElee International Tonight Y
7:30 Entertainment Tonight Tonight Entertainment Tonight Ghosts Entertainment Tonight
8:.00 The Neighborhood (hiler
FBI | NCIS: Sydney Private Eyes / Family Law Family Law
830 Poppa's House Survivor | Ghosts
9:00
NCIS Doc FB!E Matlock Fire Country Ransom Watson
International
9:30 Abbott Elementary
10:00
NCIS: Origins. FBI: Most Wanted The Floor Elsbeth SWAT. Salvage Kings / Crime Beat The Equalizer
10:30
7:00
Family Feud Family Feud / Found Family Feud COCEENGENSE The Americas
730 Canada's
Got Talent 2
8:00
CarEEaE e :f\':;‘;ozs Ytk Chicago Med Law & Order Hockey Night in Canada
8:30 Hudson and Rex
The Bachelor / American X
American Idol
Idol
9:00
Deal or No Hudson " "
Deal Island and Rex Chicago Fire Law & Order SVU
9:30
10:00 Dateline
4 4 q Law & Order Toronto: Law & Order Toronto: Grosse Pointe
The Hunting Party The Irrational Chicago P.D. Criminal Intent Gt el it Hudson and Rex Garden Society
10:30

I canadian programming

Foreign programming

B Content could be Canadian or foreign

Winter-spring 2025 comparative programming schedules: English and French television networks
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Monday

ICI @@ TELE

L'ceil du cyclone /
Lakay Nou

De Pierre en
fille

Le monde
de Gabrielle Roy

Bonsoir bonsoir! / Cerebrum

Star Un zoo
Académie pas comme les
2025 autres

Sion
s'aimait
célébrités

Les armes

Alertes

Les testeurs
Les Traitres

Je viens
vers toi .
Démasqués

Kebec / Qui a poussé Mélodie?

Epique

Cinéma

Munich Games

Tuesday Wednesday

La facture L'épicerie

Les enfants de la télé /

Lazchaidd Dans I'ceil du dragon

Mea culpa

Bonsoir

bonsoir! /

Vaila Splendeur
etinfluence

Mont-Rouge Vestiaires
Bonsoir

ir!
bonsoir! L'envers de

sur moi Vestiaires

Le téléjournal

Indéfendable / MasterChef Junior Québec

Star Planter Star
Académie Evee YERE Académie
2025 2025

Le vrai du faux

e Chicago
SeEtiEs IXE-13/ Détective Fire :

Surprenant EETBEL

Thursday

Infoman

Je

Zed t'attendais

Bonsoir

bonsoir! ERCECIS

Star
Académie
ploriy

Arrive en
campagne

Le bon docteur

Evaporés : Victoria
Charlton enquéte

Jeanick
Fournier —
L'histoire d'une Passez au
voix salon/
A propos d'Antoine.

Portrait-

robot Haut potentiel

Imparfaite

TVA Nouvelles

A vos affaires

Ga c'est drdle! / Survivor Québec

Big Brother Célébrités / Le grand chantier RONA

La guerre
des mariés

L'agent

Le traqueur /
Will Trent

A premiére vue

Fire Country :
pompiers sur
appel

SN NCIS : Hawail L
vers toi Memoriam

Les débatteurs du 22 heures

Les débatteurs de Noovo

Génial! / Pignon sur rue

Moi j'mange / Bien bati

Documentaire

Minuit,
le soir
Dans les médias
Deux hommes en or
Cinéma

Pilotes de
brousse / La fievre
des festivals

Oon Rematch /
[CIUEREEIEENEIY  Prométhée

I canadian programming

Une maison
signée Janvier
L'amour est
dans le pré La famille
estdans

le pré

Les naufragés

P Chicago Police

L'enquéte McSween / La langue dans ma poche

Pilotes de brousse / La fiévre des
festivals / Epique

Qui a poussé
Mélodie?

On ramassera
demain

Kamikazes!
Plaza plaisir

Cinéma

Foreign programming

Friday

Les petits tannants

Incroyables!

Ciné-
maison
Priére de
ne pas
envoyer
de fleurs

Ga finit bien la semaine

JE

Double vie, quand

la
vérité nous
rattrape /
Cinéma
adrénaline

Chasseurs de
trésors

La liste noire

Saturday Sunday

Découverte
En direct de I'univers /

Les enfants de la télé Les poilus / Qu'est-ce qui

se passe quand...?

Miss Scarlet, détective privée /
Professeur T

Tout le monde en parle

Enquétes a Morecambe /
Un monde en feu

Le téléjournal

Doc humanité Infoman

Star Académie
Ciné-extra 2025 -

Le variété Sortez-moi

Les grands bien-cuits ComédiHa!

Cinémax

TVA Nouvelles

JE.

Ga c'est drole!

Les justiciers

911 Texas /
SEAL Team :
coeur et courage

Noovo Info 22

Cinéma

Moi

Donner imangs

I'godt La préhistoire

du Québec

Epique / Pour une fois

Deux hommes en or

Kamikazes!

Qui a poussé Mélodie? /
Minuit, le soir

Big Brother Célébrités / Vendre ou
rénover au Québec

Survivor Québec/La
reconstruction : au coeur
du Canadiens de Montréal

Cinéma

Survivor Québec /
Je viens vers toi

Je viens

B Cinéma
vers toi

SOS sages- Plaza

SR femmes plaisir

Pour
Les temps fous OGS
Cinéma Franco

Belle et Bum

Master Crimes Cinéma Pour une fois

I content could be Canadian or foreign
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Canadian content Canadian content
oh ICITOU.TV onh CBC Gem

% 29%

Canadian international Canadian international

as of January 14, 2025 as of January 14, 2025

Lakay Nou, a comedy about a Haitian-Canadian family in Montreal, won a Heartland, the longest-running one-hour drama in Canadian TV history, is
2024 Gémeaux award. loved by fans in Canada and all around the world.

D 22

CONNECTED TO AWORLDWIDE
NETWORK OF PUBLIC MEDIA

CBC/Radio-Canada collaborates with a wide range of industry partners.

This collaboration strengthens Canada’s ability to compete in today's global digital economy and to promote Canadian
stories at home and around the world.

Its agreements with other public media — including the Australian Broadcasting Corporation, the BBC, France Télévisions,
RTBF in Belgium, ZDF in Germany and Radio New Zealand — allow it to collaborate, and co-produce and co-finance
content. Radio-Canada sits on TVY5MONDE's board of directors, and a selection of its scripted series, current affairs
programming, including Le Téléjournal, and documentaries are available in 196 countries on the TV5SMONDEplus
streaming platform.

To face their shared challenges, CBC/Radio-Canada and public media in other countries are working together to find
collective solutions. CBC/Radio-Canada is a founding member of the Global Task Force for public media, which defends
the values of public media, as well as the Public Spaces Incubator, which is developing tools to encourage meaningful
and respectful online conversations. The public broadcaster continues to deepen its relationship with the Médias
Francophones Publics, which includes domestic and European French-language public broadcasters.

CBC/Radio-Canada: Defending the right to information worldwide

In 2024, CBC/Radio-Canada united the international public media community, including the
Public Media Alliance and the Global Task Force for public media, in support of the Ottawa Declaration, an
initiative to combat disinformation.

This commitment follows the signing of the 2021 Brussels Declaration on journalist safety and freedom of the
press. This declaration was a joint initiative of CBC/Radio-Canada and the Belgian broadcasters RTBF and VRT.

GLOBAL
TASK FORCE

for public media
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| INTERNATIONAL NEWS COVERAGE

CBC/Radio-Canada has the most foreign correspondents of any Canadian
media. Forty-five news professionals around the world provide a Canadian
perspective on international events and how they impact Canadians at home.

With shifting economic and political alliances, climate change, mass migration, elections and wars, what
happens around the world matters to Canadians. In recent years, CBC/Radio-Canada journalists have reported
from Estonia, Germany, Israel, Latvia, Lithuania, Syria and Ukraine, in addition to regular reporting from our
foreign bureaus in New York, Washington, London, Paris, Istanbul, Mumbai and Taipei.

CBC/Radio-Canada's role in providing a Canadian perspective on global events is increasingly important as other
Canadian media outlets have significantly reduced their foreign coverage.

""SpecigLcorré\sﬁ'ﬁdent_(:éline Galipeau reports from the
Palestinian territories-as part of Radio-Canada’s coverage

of the Isfael-Hamas war.




| COVERING PARLIAMENT

CBC/Radio-Canada maintains the largest parliamentary bureau in the country,

with more than 60 staff. It offers daily, multiplatform political coverage, as well as
special coverage of elections, the Speech from the Throne and major political events
that affect Canadians. Ottawa programs often interview members of Parliament

and senators.

Programs produced from Ottawa

Power & e ‘J o LES
Politics |

with David Cochrane i v POUVOIR

amn
([
ey

ICI RDI's weekly politics show,
Les coulisses du pouvoir

Daily two-hour Power & Politics on CBC Weekly CBC Radio program and
News Network podcast The House

Other political programs

#CBC

AtIssue Journat

A& ©

Mordus

de politique

At Issue panel on CBC's The National

Le panel politique on Radio-Canada’s
Le téléjournal avec Céline Galipeau

Mordus de politique on ICI RDI

\gr/ You can reach the parliamentary bureau at
politics@cbc.ca
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ANCHORING THE CANADIAN
MEDIA ECOSYSTEM

CBC/Radio-Canada is the backbone of both Canada’s news and content industries.

e

North of North, CBC’s first TV series shot and set in Nunavut, was co-produced with APTN, the national Indigenous broadcaster, and Netflix.

CBC/Radio-Canada promotes local journalism through its local news directory, available online, which helps Canadians find
local news organizations near them. It also partners with other media, including local newspapers. It continues to explore
ways to support a healthy, diverse media ecosystem for Canadians.

CBC and Radio-Canada provide pool coverage of significant national events, which is made available to other media.
CBC also supports the Local Journalism Initiative funded by Canadian Heritage, with CBC platforms distributing civic
journalism content created through the initiative.

The public broadcaster partners with other Canadian broadcasters to share the costs of developing Canadian content,
notably for more costly animated children's and youth programming. As part of these agreements, CBC/Radio-Canada
and its partners often share broadcast windows so that more Canadians have access to Canadian programming on
more platforms.

CBC/Radio-Canada’s digital streaming services, CBC Gem and ICI TOU.TV, offer the best in news, sports and original
programs, including Canadian content from the National Film Board of Canada, Telefilm Canada, AMI-télé, Télé-Québec,
TV5Unis and other media. On its OHdio platform, Radio-Canada offers podcasts and audio content from Canadian
partners, including Télé-Québec, Savoir média, AMI-télé, Canal M, TFO and APTN.

The public broadcaster’s relationship with APTN, the world's first national Indigenous broadcaster, ensures wide

coverage of National Indigenous Peoples Day and the North American Indigenous Games. It partners on successful TV
programming, such as Bones of Crows and North of North. Partnerships with the Indigenous Screen Office, the National
Centre for Truth and Reconciliation, and others help CBC/Radio-Canada reach wide audiences with Indigenous content.
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| INYOUR REGION

NEWFOUNDLAND AND LABRADOR

Happy Valley-Goose Bay [Radio]

Q

Corner Brook [Radio]

iQ

St. John’s [Radio/Television]

g A

Newfoundlanders and Labradorians and CBC/Radio-Canada

(o) of people in Newfoundland and Labrador say it is important for Canada to have a national public
94 /o broadcaster like CBC/Radio-Canada

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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25+ independent storytellers commissioned
by the CBC Creator Network in Atlantic
Canada every year

oﬁ%o
92 CBC/Radio-Canada staff %u_"}
8 local radio programs made in Newfoundland 'lp@'
and Labrador every week L~

1 local newscast and 1 documentary program @,Q\
made in Newfoundland and Labrador ==

kd
4 |ocations in the province L ’
O-
1 free ad-supported channel, CBC News NL m@
50+ unique news articles published ‘iéi
online every week =

45,000 people get online news from CBC
and 500 from Radio-Canada every day

gl

of people in Newfoundland and

o/ Labrador a
gree that
85%

CBC/Radio-Canada is informative

150 estimated jobs created from Q__ O
CBC/Radio-Canada’s investment in production @
from 2019 to 2022

6 communities visited as part of Collab,
our library partnerships program: Happy

Valley-Goose Bay, Nain, Cartwright, Conception I_!.J
Bay South, Sheshatshiu and St. John's

$175,000 raised for local food banks as part @
of CBC's 2024 Make the Season Kind campaign

of people in Newfoundland and

o Labrador agree that
91 /o CBC/Radio-Canada’s programming

reflects the regions of Canada
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NOVA SCOTIA

Sydney [Radio]

Q Truro [Newsgathering bureau]

9 Halifax [Radio/Television]

Comeauville [Newsgathering bureau]

Nova Scotians and CBC/Radio-Canada

790/ of people in Nova Scotia say it is important for Canada to have a national public broadcaster like
© cCBC/Radio-Canada

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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oﬁ%o
139 CBC/Radio-Canada staff UIJ-.IUJL}
10 local radio programs made in Nova Scotia 'm@'
every week, 8 by CBC and 2 by Radio-Canada L~
2 local CBC TV newscasts and 1 local @,Q\
Radio-Canada digital newscast —

. . . *
4 |ocations in the province gg ’
1 free ad-supported channel, O

. 28

CBC News Nova Scotia
80+ unique news articles published &

online every week

94,000 people get online news from CBC
and 2,000 from Radio-Canada every day

gl

790/ of people in Nova Scotia agree that
© CBC/Radio-Canada is informative

820 estimated jobs created from Q-0
CBC/Radio-Canada’s investment in production @
from 2019 to 2022

12 Atlantic region documentaries produced for
the Absolutely Canadian series every year

14 communities visited as part of Collab, our

library partnerships program, including Halifax,

Clare, Sydney, New Waterford, Glace Bay, I_!.J
Baddeck, Membertou First Nation, Westmount

and Wolfville

$130,000+ raised for local food banks as part @
of CBC's 2024 Make the Season Kind campaign

of people in Nova Scotia agree that

9 2% CBC/Radio-Canada'’s programming

reflects the regions of Canada
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PRINCE EDWARD ISLAND

000
&
37 CBC/Radio-Canada staff GIJ-JUU—JDL}I 24,000 people get online news from CBC and I
500 from Radio-Canada every day [
4 |ocal radio programs made in P.E.I. every '!;,@'
week, 2 by CBC and 2 by Radio-Canada = 171 estimated jobs created from
CBC/Radio-Canada's investment in production zzﬁii
) from 2019 to 2022
1 unique local newscast c@rQ\
7\
1 location in Charlottetown, and, since 2020 Radio-Canada Acadie presented a children's
engaged with Mikmag com'mun'ities " ' - storytime at the Bibliothéque Publique
2e Dr.-J.-Edmond-Arsenault in Charlottetown I_!.J
Lennox Island, Panmure Island, Scotchfort 0o

as part of events with Collab, our library
partnerships program

and Charlottetown
Charlottetown [Radio/Television]

1 free ad-supported channel, CBC News PEI %@

$80,000 raised for local food banks as part @
of CBC's 2024 Make the Season Kind campaign

50+ unique news articles published @
online every week =

Atlantic Canadians and CBC/Radio-Canada

of people in Atlantic Canada

of people in Atlantic Canada
850/ of people in Atlantic Canada say it is important for Canada to have a national public broadcaster 820/ P ph CBC/Radio-Canad 91 O/ agree that CBC/Radio-Canada’s
o O 3oree that adio-Canada o

like CBC/Radio-Canada programming reflects the

is informative ;
regions of Canada

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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NEW BRUNSWICK

Q.I

Campbellton [Newsgathering bureau] Caraquet [Newsgathering bureat]

Q

Edmundston [Newsgathering bureau]

A -
Moncton [Radio/Television]

Saint John [Radio]

New Brunswickers and CBC/Radio-Canada

860/ of people in New Brunswick agree that there is a clear role and need for
(o]

CBC/Radio-Canada into the future

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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155 CBC/Radio-Canada staff

7 local radio programs made in New
Brunswick every week, 4 by CBC and 3 by
Radio-Canada

65 estimated jobs created from
CBC/Radio-Canada’s investment in production @
from 2019 to 2022 0

2 local TV newscasts, in addition to 1 local
digital newscast and 1 arts magazine by
Radio-Canada

20 communities visited as part of Collab, our

library partnerships program, including Moncton,
Fredericton, Shippagan, Caraquet, Dieppe,

Edmundston, Bouctouche, Miramichi, Neqotkuk, l!.J
Chipman, Doaktown, Florenceville-Bristol,

Sussex, Sackville, Ugpi'Ganjig First Nation,

Harvey, Stanley, Hillsborough, Campobello

@
6 locations in the province oo ’ and St. Croix
1 free ad-supported channel, CBC News O $740,000+ raised for local food banks
New Brunswick ( @ as part of CBC’s 2024 Make the Season @

90+ unique news articles published
online every week

Kind campaign

57,000 people get online news from CBC
and 9,000 from Radio-Canada every day

of people in New Brunswick say it

9 OO/ is important for Canada to have a
o national public broadcaster like

CBC/Radio-Canada

of people in New Brunswick
91 0/ agree that CBC/Radio-Canada’s
(o) programming reflects the

regions of Canada
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QUEBEC

¥ :

9‘

Kuujjuaq
[Newsgathering bureau]

Rimouski [Radio/Television]

Baie-Comeau
[Newsgathering bureau]

Shawinigan [Newsgathering bureau] 0“&\'

Longueuil

! Sept-iles [Radio]
[Newsgathering bureau]

@ Matane [Radio]
/ R r
Gaspé [Newsgathering bureaul]
0P ems =
9 QCarIeton-sur-Mer [Newsgathering bureaul]
Riviere-du-Loup [Newsgathering bureaul]
g

Charlevoix
[Newsgathering bureau]

Alma [Newsgathering bureau]

Saguenay
[Radio/Television]

Laurentides
[Newsgathering bureau]

Amos
[Newsgathering bureau]

Trois-Riviéres
[Radio/Television]

Terrebonne
9 [Newsgathering bureau]

9

m——
[Newsgathering bureau] g&
Q

Québec
- [Radio/Television]

Rouyn-Noranda
[Radio]

Sherbrooke
[Radio/Television]

Ville-Marie
[Newsgathermg bureau] Drummondyville

[Newsgathering bureau]

/

Lévis [Newsgathering bureau] 4

Victoriaville [Newsgathering bureau]

r 4
v 2

Chateauguay [Newsgathering bureau] \— Montréal [Radio/Television]

Val-d'Or [N ewsgathering bureau]

Granby
[Newsgathering bureau]

A Hudson [Newsgathering bureau]

~wg

Quebecers and CBC/Radio-Canada

870/ of people in Quebec say it is important for Canada to have a national public broadcaster
O like CBC/Radio-Canada

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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2,906 CBC/Radio-Canada staff

29 |ocal radio programs made in
Quebec every week, 10 by CBC and
19 by Radio-Canada

8 local CBC/Radio-Canada newscasts
broadcast daily, in addition to 7 local
Radio-Canada digital newscasts

30 locations in the province

a]
o®

1 free ad-supported channel,
CBC News Quebec

436,000 people get online news
from Radio-Canada and 122,000
from CBC every day

5,900 estimated jobs created from Q_ 0O
CBC/Radio-Canada'’s investment in 350 @
productions from 2019 to 2022

A0+ communities participated in Collab,

our library partnerships program, with events

in Baie-Comeau, Les Escoumins, Longueuil,
Puvirnitug, Repentigny, Saguenay, Saint-Jérome
and Sept-iles, as well as in several
neighbourhoods in Montreal, Laval, Quebec City
and Gatineau

390+ unique news articles published
online every week

870/ of people in Quebec agree that
O CBC/Radio-Canada is informative

part of the Media Food Drive for the 2024
holiday season

$5.1M raised with other Quebec media as @

of people in Quebec agree that

900/ CBC/Radio-Canada's programming

reflects the regions of Canada
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ONTARIO

Hearst [Newsgathering bureau]

9

9 Timmins [Newsgathering bureau]

Thunder Bay [Radio]

9 Hawkesbury
[Newsgathering bureau]

Sudbury [Radio] Ottawa

Q [Radio/Television]
A\ ] w Q
Toronto [Radio/Television]

-
Peel Region [Newsgathering bureau]

Sault Ste. Marie [Newsgathering bureau] 9

Kingston
Q [Newsgathering bureau]

Kitchener [Radio] Oshawa [Newsgathering bureau]

St. Catharines
[Newsgathering bureau]

London [Radio]

Windsor [Radio/Television] Q Hamilton [Digital]

Ontarians and CBC/Radio-Canada

79% of people in Ontario say there is a clear role and need for CBC/Radio-Canada into the future

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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3,027 CBC/Radio-Canada staff

26 unique local radio programs made in
Ontario every week, 17 by CBC and 9 by
Radio-Canada

8 local newscasts broadcast every weeknight,
in addition to S local digital newscasts and
1 arts magazine by Radio-Canada

16 locations in the province

Since 2020, pop-up bureaus in communities
including Six Nations of the Grand River,
Mississauga and Moose Factory

708,000 people get online news from CBC rE

and 28,000 from Radio-Canada every day ]
6,500+ estimated jobs created from a_ O
CBC/Radio-Canada’s investment in @

100+ productions from 2019 to 2022

50 communities took part in Collab, our library
partnerships program, with events in Big Grassy

First Nation, Onigaming First Nation, Kingston,

Brantford, Barrie, Burlington, Hamilton, I_!.J
Chatham-Kent, St. Catharines, Fort Erie, Niagara

Falls, Sault Ste. Marie, Sudbury, Ottawa, Thunder

Bay, Windsor and the Greater Toronto Area

3 free ad-supported channels: CBC News
Toronto, CBC News Ottawa and CBC
News Windsor

o

$1.5M raised for local food banks as part of @
CBC's 2024 Make the Season Kind campaign

320+ unique news articles published
online every week

i |
e

of people in Ontario say that

80% CBC/Radio-Canada is

important for Canada

of people in Ontario say that

89% CBC/Radio-Canada reflects the

regions of Canada
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MANITOBA

Sy

9

Thompson [Newsgathering bureau]

Flin Flon [Newsgathering bureau]

Selkirk [Newsgathering bureau]

[Radio/Television]
Brandon [Newsgathering bureau]

Steinbach [Newsgathering bureaul]

Manitobans and CBC/Radio-Canada

(o) of people in Manitoba say it is important for Canada to have a national public broadcaster
74 /o like CBC/Radio-Canada.

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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179 CBC/Radio-Canada staff

6 local radio programs made in Manitoba
every week, 4 by CBC and 2 by Radio-Canada

3 local newscasts, in addition to
1 local digital newscast and 1 arts magazine
from Radio-Canada

6 locations in the province

Since 2020, pop-up bureaus in more than

10 communities, including Fox Lake Cree
Nation, Thompson, Norway House, Steinbach,
Poplar River First Nation, Virden, Garden Hill
First Nation and Lac Du Bonnet

1 free ad-supported channel,
CBC News Manitoba

120+ unique news articles published
online every week

94,000 people get online news from CBC and rm
1,000 from Radio-Canada every day N

13 journalists are part of CBC Indigenous, a

journalistic unit first started in Winnipeg INDIGENOUS

1,100+ estimated jobs created from Q0

CBC/Radio-Canada'’s investment in production @
O O

from 2019 to 2022

20+ communities took part in Collab, our

library partnerships program, with events in

Brandon, Ile des Chénes, La Broquerie, Lorette,
Notre-Dame-de-Lourdes, Portage la Prairie, St. l!.J
Malo, Ste. Agathe, Laurier, Ste. Rose, St. Laurent,

St. Lazare, St-Pierre-Jolys, Ste. Anne, St. Jean

Baptiste, St. Georges, Somerset, Thompson

and Winnipeg

$500,000 raised for local food banks as part @
of CBC's 2024 Make the Season Kind campaign

770/ of people in Manitoba agree that
O CBC/Radio-Canada is informative

of people in Manitoba agree that

9 O% CBC/Radio-Canada's programming

reflects the regions of Canada
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SASKATCHEWAN

000
123 CBC/Radio-Canada staff EIJJ%UL} 63,000 people get online news from CBC and rm
600 from Radio-Canada every day i
6 local radio programs made in Saskatchewan 'm@'
every week, 4 by CBC and 2 by Radio-Canada L~ 124 journalists trained by Radio-Canada’s
Centre de développement et d'excellence,
. founded in Regina in 2017
2 local newscasts and 1 local digital newscast @rg\
from Radio-Canada o=
170 estimated jobs created from o0
CBC/Radio-Canada’s investment in production
8 locations in the province from 2019 to 2022 a .@.
Since 2020, CBC's Land of Living Stories
has reported from more than 79 rural
commEnities el Civen g gg 8 communities took part in Collab, our library
- N;)r say, QA eIIe; i ' partnerships program, with events in Regina, l!.J
Lloydminster [Newsgathering bureau] 2o, , e Ip.p . Moose Jaw, St. Isidore-de-Bellevue, Bellegarde,
9 Slicely Lk, s Lale Gl Serisieis Zenon Park, Prince Albert and Saskatoon

Prince Albert [Newsgathering bureau] and Moosomin

North Battleford

Newsgathering bureau 2 f CBC Saskatch t for Food %
[ ° ’ ] 9 1 free ad-supported channel, CBC News O D years o askatchewan support Tor roo
Saskatoon [Radio/Television] Saskatchewan m@ Banks of Saskatchewan
QYorkton [Newsgathering bureau]
. . . — 25+ f partnering with the Fondati
Swift Current [Newsgathering bureau] 80+ unique news articles published @5 year? o1 bartnering v ¢ On. a on
. 3 fransaskoise for Francothon, a fundraising
‘ Q Regina [Radio/Television] online every week = . . .
campaign in support of community projects
Moose Jaw [Newsgathering bureau] and scholarships
Saskatchewanians and CBC/Radio-Canada
of people in Saskatchewan of people in Saskatchewan

(o) (o) agree that CBC/Radio-Canada'’s (o) agree that CBC/Radio-Canada's
73 (o of people in Saskatchewan agree that CBC/Radio-Canada is informative (o 2 (o 2

programming reflects the programming reflects the
regions of Canada multicultural diversity of Canada

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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ALBERTA

Grande Prairie [Newsgathering bureau]
Fort McMurray [Newsgathering bureau]

-

Hinton [Newsgathering bureau]

/

Edmonton [Radio/Television]

9,

Red Deer [Newsgathering bureau]

i Lloydminster [Newsgathering bureau]
Banff/Canmore [Newsgathering bureau]

Lethbridge [Newsgathering bureau] )
Medicine Hat [Newsgathering bureau]

Albertans and CBC/Radio-Canada
69% of Albertans agree there is a clear need and role for CBC/Radio-Canada into the future

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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iy
233 CBC/Radio-Canada staff Wi
9 local radio programs made in Alberta every 'm@'
week, 7 by CBC and 2 by Radio-Canada )
7 local newscasts and @,Q\
1 local Radio-Canada digital newscast =
. . . *
10 locations in the province oo ’
2 free ad-supported channels, CBC News O +
Calgary and CBC News Edmonton (B
110+ unique news articles published :
online every week =

225,000 Albertans get online news from rE
CBC and 2,000 from Radio-Canada every day i

of Albertans say it is important
740/ for Canada to have a national
© public broadcaster like

CBC/Radio-Canada

Cost of Living, produced in Calgary and
broadcast nationally, was nominated for a (((@)))
2023 New York Festivals Radio Award

700 estimated jobs created from Q_ 0O
CBC/Radio-Canada’s investment in production @
from 2019 to 2022 o0

50 communities took part in Collab, our library
partnerships program, with events in Slave

Lake, Newbrook, Maskwacis, Mayerthorpe,

Hinton, Bassano, Delia, Irvine, Ermineskin Cree I_!.J
Nation, Fort Macleod, Grande Cache, Grimshaw,

Peace River, Pincher Creek, Edmonton, Calgary

and Lethbridge

$2.2M raised for local food banks as part of @
CBC's 2024 Make the Season Kind campaign

of Albertans agree that

840/ CBC/Radio-Canada’s programming
(o] reflects the regions of Canada
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BRITISH COLUMBIA

Terrace [Newsgathering bureau]

& &
Prince Rupert [Radio]

;

Prince George [Radio]

Squamish [Newsgathering bureau]

ey

Nanaimo [Newsgathering bureau] Qﬂo

Victoria [Radio] Qy/
Vancouver [Radio/Television] /

Richmond [Newsgathering bureau]

Kamloops [Radio/Television]

9 9 Salmon Arm [Newsgathering bureau]

Q Kelowna [Radio]

Penticton
[Newsgathering bureau]

Cranbrook [Newsgathering bureau]
~

Abbotsford [Newsgathering bureau]

British Columbians and CBC/Radio-Canada

303 CBC/Radio-Canada staff

O
(@)

(=
E,
ES)S

14 |ocal radio programs made in British
Columbia every week, 11 by CBC and 3 by
Radio-Canada

260 estimated jobs created from

CBC/Radio-Canada’s investment in production

from 2019 to 2022

3 local newscasts and 1 local Radio-Canada
digital newscast

10 communities took part in Collab, our library

partnerships program, with events in Prince
Rupert, Lax Kw'alaams, Surrey, Vancouver,
Richmond, Kelowna, Duncan and Abbotsford

15 locations in the province

a]
o#

1 free ad-supported channel, CBC News BC

110+ unique news articles published
online every week

l @G
hille.
=Y

299,000 British Columbians get
online news from CBC and 4,000 from
Radio-Canada every day

$2.4M raised for local food banks as part of
CBC's 2024 Make the Season Kind campaign

of British Columbians agree that

760/ of British Columbians say it is important for Canada to have a national public broadcaster 870/ CBC/Radio-Canada’s programming
(o o reflects the regions of Canada

like CBC/Radio-Canada

740/ of British Columbians agree that
O CBC/Radio-Canada is informative
Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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NUNAVUT

0900
24 CBC/Radio-Canada staff UIJ-JUU;PL} 2 Indigenous languages: programming in
Inuktitut and Inuvialuktun
2 |ocations in the territory
. ) - 0490 The CBC Massey Lecture held its first northern
Since 2020, pop-up bureaus in communities oo . .
: . : public event and storytelling workshops
including Igloolik i : i
in Iqaluit as part of Collab, our library
partnerships program
8 local radio programs made in ' .

Nunavut every week ) . N
North of North, CBC's first scripted series filmed

in Nunavut, contributed to the production

1 unique local supper-hour newscast @g company finding financing to build Igaluit’s first
in Inuktitut o= studio, which will help build the territory's TV
and film industry

17,000 residents get online news from CBC =
and 1,000 from Radio-Canada every month [ # ]

I 48 49 =



NORTHWEST TERRITORIES

000
58 CBC/Radio-Canada staff UIJJUJTL} 3 communities visited as part of Collab,
our library partnerships program: Ndilo, I_!.J
L Dettah, Ulukhaktok
Inuvik [Radio] 3 locations in the territory oo |

2 podcasts — A0A a6 ¢ (Inuit Unikkaangit)

and GIANT: Murder Underground — produced

in Yellowknife. A oA Db shares excerpts

from the archives of the community’s original (((@,))
storytellers. GIANT: Murder Underground, about

a labour dispute in Canada's North, won RTDNA

and Canadian Online Publishing awards

9 local radio programs made in the Northwest
Territories every week

& |J)

1 unique local supper-hour newscast

156,000 residents get online
news from CBC and 2,000 from
Radio-Canada every month

gl

6 Indigenous languages: radio programming
Yellowknife [Radio/Television] in Tticho, Déne Syting, Dene Kad3, Dene
9 Zhatié, Dinjii Zhu’ Ginjik and Inuvialuktun

@

Fort Smith [Newsgathering bureau]

/
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YUKON

)
23 CBC/Radio-Canada staff UQU;UO? A language column on the radio program
wiw Yukon Morning features guest language (((@,))
& teachers who teach Southern Tutchone, Dinjii
3 locations in the territory o6 ’ Zhu' Ginjik and Tlingit languages

9 4 |ocal radio programs made in

; : Comment ¢a va le Nord?, a Radio-Canada
Dawson City [Radio] Yukon every week

documentary series produced in Yukon, looks at
the effects of global warming in Canada’s North

Gl

226,000 residents get online
news from CBC and 8,000 from

9 Radio-Canada every month
Haines Junction [Radio]

gl

CBC Kids and the TV program Dragons’ Den
visited Whitehorse as part of events with
Collab, our library partnerships program

Whitehorse [Radio]

I
L

Northerners and CBC/Radio-Canada

of people in the North say it is
pey / of people in the North agree that

800/ of people in the North agree that there is a clear need and role for 840/ important for Canada to have a 91 O/ CBC/Radio-Canada’s broarammin
O CBC/Radio-Canada into the future O national public broadcaster like (o) pIed 2

i reflects the regions of Canada
CBC/Radio-Canada

Source: Mandate and Vision Perception Survey, spring 2025, March/April 2025.
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| KEY CONTACTS AND INFORMATION

Please contact us with any comments, questions or concerns regarding programming.

Contactus
Government Relations, CBC/Radio-Canada: government@chbc.ca.

CBC or Radio-Canada news content

If you have an issue with our news coverage that falls within the scope of CBC/Radio-Canada’s Journalistic Standards and
Practices, you can submit it directly to our ombudsman at cbc.radio-canada.ca/en/fombudsman.

CBC general programming

For any questions or concerns about CBC programming unrelated to news, you can contact CBC Audience Relations
at cbehelp.cbe.ca.

Radio-Canada general programming

For any questions or concerns about Radio-Canada programming unrelated to news, you can contact Radio-Canada
Audience Relations as follows:

« Questions and comments: radio-canada.ca/commentaires.

«  Complaints about general programming: radio-canada.ca/plaintes.
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Key publications

CBC/Radio-Canada publishes an annual corporate plan, which provides an update on its progress toward
achieving the objectives set out in its strategic plan. It also publishes an annual report detailing its performance.
Visit cbe.radio-canada.ca.

For more information about what we do for Canadians, visit

cbc.radio-canada.ca/en/vour-public-broadcaster/about-us.

Parliamentary newsletter

Several times a year, CBC/Radio-Canada sends a newsletter to all MPs and senators to keep you up to date on the
activities of the public broadcaster.

For the latest news, visit our media centre: cbe.radio-canada.ca/en/media-centre.

Bringing people together as
only public media can

ry
oy
e

Here For

The Olympic and Paralympic Games: a summer of
excitement

Canada

ANNUAL REPORT
2024-2025

From Montreal in 1976 to Paris in 2024, CBC/Radio-Canada has been
Canada'’s official Olympic broadcaster for 20 Olympic Games, and this
summer we celebrated a decade as the official broadcaster of the
Paralympics.

We are delighted by how much Canadians enjoy these events. This year, 27
million Canadians watched TV coverage of the Olympics, and we saw a 170%
increase from Tokyo 2020 in hours of Olympic content watched on our digital
platforms. And a record number of Canadians watched the Paralympic
Games, with a 153% increase in hours watched on our digital platforms.

We shared a special pride in our athletes: our medal-winning Olympic flag-
bearers Andre De Grasse, Maude Charron, Summer Mcintosh and Ethan
Katzberg, and Paralympians including Aurélie Rivard, Nicholas Bennett and
Brianna Hennessy, and so many others in hometowns across the country.

Paris 2024 demonstrated what CBC/Radio-Canada can do to bring Canadians
together, to share the achievements of our athletes and their bravery in
overcoming the obstacles in their way.
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